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Home & Search  Data Availability Reference Material Other ITC Tools More O Login SelSiNg
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Trade Indicators ] [ Yearly Time Series ] [ Companies ]

Exporting country: Jordan Exporting country: Jordan Exporting country: Jordan
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, a Trade statistics for international business development
,‘ Monthly, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.
Home & Search  Data Availability Reference Material Other ITC Tools More a (Mt [Il English v
Product |TOTAL - All products et
O world ® country |Jordan Vl Country Group |None v|
Partner |AII v| Partner Group |Nune v|
other criteria [Exports V| [Trade indicators v| [by product ™| [At the same level (2 digits) V|

List of products at 2 digits level exported by Jordan in 2015 i

Companies

Download: lﬂ Iﬂ F | o Rows per page | Default (25 per page) v

Trade Indicators [~

Value exported in | Trade balance | Annualgrowthin | Annual growthin Annual growth of Ranking in
Value exported in | Irade balance Ranking in
Eroduct Iabel value between value between world imports
2015 (USD 2015 (USD world
? 2011-2015 (%, p.a.) | 2014-2015 (%, p.a. between 2011-2015 .
v 2011-2015 (%, p.a.} S =
thousand) thousand) i i i %, pa) i exports
TOTAL All products 7.832,977 -12,641,932 0 -7 2 0 93
61 :;:;f;%‘:';gg:::;g"d clothing accessories, 1,317,613 1,037,548 10 8 3 06 25
31 Fertilisers 825,634 779,860 -7 -19 -4 13 14
30 Pharmaceutical products 635,011 92,272 2 -4 2 01 39
Salt; sulphur; earths and stone; plastering y
= (25 materials, lime and cement 601,600 669472 5 17 1 14 21
o7 E&;i::: vegetables and certain roots and 526,336 419,191 5 13 3 0.8 22
Inorganic chemicals; organic or inorganic v
o128 | compounds of precious metals. of rare-earth 331.944 263.319 -2 =19 -5 0.3 49 |
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/ l 1 A Trade statistics for international business development
,\ Monthly, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search  Data Availability Reference Material Other ITC Tools More Mr. Jamal Homsi ~ [Sge]iEl
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‘ ®worid O Country [Al v Country Group |None
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Number of importing companies broken down by product categories for the following product
Product : 150910 Virgin olive oil and its fractions obtained from the fruit of the olive tree solely by mechanical ...

Table Graph Map | Companies \
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Number of importing

Product category companies available

in Trade Map

Natural oils and greases for industrial use 91

Qil, clive, extra virgin 243

Qil. olive. virgin 236

Vegetable oils and byproducts, except corn, cottonseed, and soybean 454
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/ l 1 (J Trade statistics for international business development

,‘ Monthly, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search  Data Availability ~Reference Material ~ Other ITC Tools More Mr. Jamal Homsi ~ [Syle[Eh}

Product |...... 150910 - Virgin olive oil and its fractions obtained 1 v Product Group  None v
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List of importing companies for the following product
Product category : Oil, olive, virgin
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2G OLEARIA, Srl 9 10-19 | Italy ITRI http:/fwww.2gimport.com
AAK AB (publ 52 20-49 | Sweden Malmo http://www.aak.com
AAK Sweden AB 26 250-499 | Sweden Karlshamn http:/fwww aak.com
AarhusKarlshamn Denmark A/S 32 250-499 | Denmark Aarhus C http://www aak com
AarhusKarlshamn Norway AS 2 0-9 | Norway Oslo
AB Catering Aalborg A/S 136 10-19 | Denmark Narresundby http:/iwww abaa dk
AB Catering Arhus A/'S 136 50-99 | Denmark Hinnerup http://www abcatering dk
AB Catering Holstebro A/S 136 20-49 | Denmark Holstebra http://www abho dk
AB CATERING Slagelse A/'S 135 20-49 | Denmark Slagelse http://www.absl.dk
Aceites Maeva, S.L. 1 50-99 | Spain Esclzar http://www.aceitesmaeva.com
Aceites Manzano, SA 2 20-49 | Spain Beniel http://www aceitesmanzano es
ACEITIS EL DORADO Ukrainian Agenc: 4 10-19 | Ukraine: Kyiv
Actividades Oleicolas, S A 1 20-49 | Spain Dos Hermanas http://www acolsa.es
ALPHA FOOD SERVICE Limited Liability Compan 44 20-49 | Armenia Yerevan http//www foodservice am v
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File Edit View Favori Tools  Help
B~ B -0 @ - Pegev Sofety~ Toos~ @~ &
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Home & Search  Data Availability Reference Material Other ITC Tools More Mr. Jamal Homsi v [Sgle[[S1iRg
Product |... ... 150910 - Virgin olive oil and its fractions obtained i v Product Group |None v
I @ world O Country |A|| Vl Country Group |Ncne v|
I Partner |All v Partner Group | None v
E other criteria ||mporls V| |Trade indicators V| |by country V|
List of importers for the selected product in 2015
Product : 150910 Virgin olive oil and its fractions obtained from the fruit of the olive tree solely by mechanical ...
. Public tenders | [ FDI data | ( Tariff data |  Standards |
Table Graph Map Companies [
Download: @ IE E | & Rows per page | Default (25 per page)
Trade Indicators EEf -
S Annual Annual Annual
rade = = = =
Value - growth in growth in growth in Average tariff
- - balance in Quantity - Unit value = =
imported in f—— Quantity SO value quantity value (estimated)
2015 (USD "t':"s "":D Msors | Umit %) between between between applied by the
thousand)¥ %’ e 2011-2015 | 2011-2015 | 20142015 i country (%) i
(%) i (%) i (%) i
World 6,303,596 -263,370 0 No quantity 8 3 10 100
ltaly § 1,869,156 -537,995 506,962 Tons 3,687 7 -1 4 297 15.9
United States of America i 925,665 -903,921 213,513 Tons 4335 7 2 15 14.7 04
Spain i 602,996 1,677,317 182,382 Tons 3.306 43 36 295 9.6 15.9
[® |Erance i 447,729 -401,511 108,477 Tons 4,127 3 -1 15 741 15.9
E |Gemany i 278,183 -260,445 59,257 Tons 4,695 5 2 -1 4.4 15.9
Portugal i 240,305 169,378 69,788 Tons 3,443 14 6 10 38 15.9
Japan i 235,530 234,821 42,194 Tons 5582 14 13 7 3.7 0
Brazil i 223,944 -223,061 44,792 Tons 5,000 2 -1 -23 36 9.4
[ | United Kingdom i 181,326 -174.450 44,300 Tons 4093 2 -3 13 2.9 159 | ¥
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)| 3§ htp://wurw.trademap.org/ Country_SelProductCountry.aspx2nvpms=: hd ITC - Market Analysis Tools - T...| 2 TPIC &% Trade Map - List of supplyi... %
8¢ http: demap.org/ C: ry_SelProductC: ry.aspx?nvpm=1381][[[150910]16[L: © ~ & lysi ~ Pad P pplyi

File Edit View Favor

Tools Help

&~ ~ =) @ v Page~ Safety~ Tools~ @~ & &

7,‘ I 1 Trade statisfics for international business di ‘

pment
Monthly, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search  Data Availability Reference Material ~ Other ITC Tools  More Mr. Jamal Homsi ~

Product |... ... 150910 - Virgin olive oil and its fractions obtained { v Product Group ,None—v|

| Owerld ® country [ltaly v| Country Group [None V]

l Partner |A|I V| Partner Group |N0ne Vl
ﬁl other criteria |Impons V| |Trade indicators V| |by country V| |Dire01 data V|

List of supplying markets for the product imported by Italy in 2015 1
Product: 150910 Virgin olive oil and its fractions obtained from the fruit of the olive tree solely by mechanical ...(d B) i
Italy's imports represent 29.7% of world imports for this product, its ranking in world imports is 1

o = S B (Public tenders | { FDI data ] ( Tarift data |  Standards |
Downloac: 28 W] E | = Rows per page [Default (25 per page) v
Trade Indicators Eog +
Total
Growth in | Growth in | Growth in [— Share of %ﬂ
Bilateral . —— Trade | in imported | imported | imported M e e val“e of Average
trade at Exporters imported | yojance vg | Quantity | o tity | Unitvalue | value quantity value m countries e tariff
s-digit in 2015 | 2015 (USD imo . | Imported “n“ (USDiunit) | between | between | between | S8R TES | S F cms (estimated)
(USD | thousand) —"— ;| mzes R i 20112015 | 2011:2015 | 2014-2015| = | oL 0 Lo | faced by
thousand) i %, p.a.] %, P-a.] (%, p.a.) L= P Italy (%) i
= !—-P—) (—'J’—l ! i (%) i 2011-2015
(%, p.a.)
World 1869,156|  -537,935 100  506.962 Tons 3687 7 -1 4 100 8
Spain 984,198  -953567 527| 266424 Tons 35694 3 5 32 1 378 7 0
Greece 524618|  -518,098 281 137,524 Tons 3815 9 [} 186 4 10 s 0
Tunisia 264528 264485 142 77,808 Tons 3,400 8 0 298 3 146 24 397
Portugal 71,700 71,662 38 17,955 Tons 3.993 42 34 2 5 68 20 0

o O Baadliy Al Ol dgall Gy e K1 alladl Callall Jsa o gl 4y odef Jsaall
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Cilida e G ¥ Aageadl Lihgll cljpaball o Sl Ud D dl (al ey oY)

(Trade Indictors) _tabs ¢cpe )b (soladll bl miiall @l iy dpageud) Ago lialy
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3¢ http://wuuwtrademap.org/Product SelProductCountry.aspx & 4% Trade Map - List of product..

File Edit View Favorites Tools Help

[ v [ @ v Pagev Safety~ Toolsv @~ &

~
>% TRADE MAP
/,‘ Trade statistics for international business development

Monthly, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search  Data Availability ~Reference Material Other ITC Tools More

Product [TOTAL-Allproducts ¥ Product Group [None v
| Oworld ® Country |[Saudi Arabia v| Country Group [None V|
| Partner [All v] Partner Group [None M
E other criteria [Exports V| [Trade indicators ™| [by product V] [Product cluster at 4 digits V|

List of products at 4 digits level exported by Saudi Arabia in 2015 i

[Public tenders] [FDI data] [Tariff data] [Standards]

Table Graph Map Companies

Download: @Lﬂ E | = Rows per page | Default (25 per page) v

Trade Indicators EE§ «

Annual growth in Annual growth in Annual growth of

Value exported in | Trade balance = Share in
Product label v — value between value between world imports S
2015 (USD 2015 (USD —— —— world
. 2011-2015 (%, p.a.) | 2014-2015 (%, p.a.) | between 2011-2015
thousand)¥ thousand) = - 5 exports (%)
i i (%, p.a.) i
TOTAL1 |All products 201,491,760 37,670,807 12 -41 2 12 21
@ |2709 i Petroleum oils and oils obtained from 129,745,695 129,745,695 -16 .48 14 16.9 1

bituminous minerals, crude

i Petroleum oils and oils obtained from
27101 bituminous minerals (excluding crude); 17,417,134 16,822,435 -4 -32 -10 29 10
preparations containing . . .

3901 Polymers of ethylene, in primary forms 8,286,442 7,872,323 3 20 1 1.9 1
3902 ;‘i’r'xg'r;rfof;zr°py'e”e SETCrACE, [ 5,133,320 5,028,123 5 21 - 13 1

Ethers, ether-alcohols, ether-phenols, ether-
2909 alcohol-phenols, alcohol peroxides, ether 4,377,115 4,316,968 27 -21 -3 28.2 1 v
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en 2011-2015, %

Annual growth of wordd imports betwe

Growth of national supply and international demand
for products exported by Saudi Arabia in 2015

B |
Losers in growing sectors \winners in growing sects
8703 - Mator cars and other motor vehicles principally designed for the transport of persons, incl.
o 8304 - Tugs and pusher craft.._
.
o ) »
0 35307 - Polymers ofethylene, in primary forms Scale : 20,000,000 US Dellar thousand
4
-2 50 - Poleresrs of propulars srof ciker lsfies e prinery fomes -
' Growth for world trade, all preducts
2902 - Cyielic hydrocarbons ), 7601 - Unwrought aluminium—@
L] ;3102 - Mineral or chemical nitrogenous fertilisers (excluding those in pellet or similar forms, ori...
-5 [ 7§ #2707 - Qilz and other products of the distillation of high temperature coal tar; similar products in...
Ny .\2909— Bthers, ether-alcohols, ether-phenols, ether-alcohol-phencls, alcohol percades, ether pero...
2711 - Petroleum gas and other gaseous hydrocarbons
2905~ Aeyelic alcohols and their halogenated, sulphonated, nitrated or nitrosated derivatives
2901 - Acycli¢ hydrocarbons 2814 - Ammeonia, anhydrous or in agueous solution
-10 ./.—------2.71[3 - Petroleum oils and oils obtained from bituminous minerals (excluding crude); preparations con...
© Losers indeclinings 2709 - Petroleum cils and oils obtained from bituminous minerals, crude Winners indeclinings
-l T T T T ]
20 20 40 60 80 100
Annual increase of Saudi Arabia share in world exports between 2011-2015, %
Saudi Arabizis anetimperter | Saudi Arabia is 3 net exparter Reference bubble | The bubble size is proportional >4, [TC
for this product for this product to export value ,I‘ '
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or in aqueous solution
-10.0% 2710 Petroleum oils and oils
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V6,00 68% YYV,A 2709 Petroleum oils and oils 5
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minerals, crude
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Product [TOTAL - All products V]
‘ OWorid ® Country |Jordan V| Country Group [None v
‘ Partner |AII V| Partner Group |N0ne V|

E‘ other criteria [Exports | [Trade indicators V| [by product | [Product cluster at 4 digits /|

List of products at 4 digits level exported by Jordan in 2015 i

WARCTIRY con Vo W oo

Download: E E -': | B Rows per page | Default (25 per page) v

Trade Indicators g-g +

Annual growth Annual growth

Annual growth of

Product label

All products

Value exported
in 2015 (USD

thousand) ¥

7,832,077

Trade balance
2015 (USD

thousand) i

12,641,932

in value
between 2011-
2015 (%, p.a.)

in value

between 2014-

2015 (%, p-a.)

world imports

between 2011-

2015 (%, p.a.) i

Special garments for professional,
sporting or other purposes, n.e.s.,
knitted or crocheted

1,128,344

907,950

Mineral or chemical potassic fertilisers
(excluding those in tablets or similar
forms, orin...

620,058

616,501

44

Natural calcium phosphates and
natural aluminium calcium
phosphates, natural and
phosphatic . ..

503,424

523424

-10

174

Medicaments consisting of mixed or
unmixed products for therapeutic or

-16,476
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Growth of national supply and international demand
for products exported by Jordan in 2015

10+

6114 - Special garments for professional, sporting or other purposes, n.es., knitted or crocheted \winners in growing seciors
L i ing sect
AEEEIILIL e 0809 - Apricots, cherries, peaches incl. nectarines, plums and sloes, fresh
\ 04 - Live sheep and goats ~ Scale : 200,000 US Dollar thousand
5 0708 - Other vegstables. fresh o ing potatoes, tnU.alliaDBnus vegetables, edib,

0702 - Tomatoes, fresh or chilled

_

3402 - Organic surface-

ing of two or more constituel

. : Growth for world tra
6103 - T-shirts, singlets and other vests, knitted Drcrochetw

31D-‘I‘1‘Mi‘neral or chemical potassic fertilisers (excluding those in tablets or similar forms, orin ... )
3004 - Medicaments consisting of mixed or unmixed products for therapeutic or prophylactic uses, put...
8544 - Insulated "intl. enamelled or ancdised™ wire, cable “incl. coaxial cable” and other insulated...

mixed together for therapeutic or prophyla...

Il products

Annual growth of world imports between 2011-2015, %

2510 - Matural calcium thSQtIf les and natural aluminium calcium phosphates, natural and phosphatic c...
102 - Mineral or chemical nitrogenous fertilisers (excluding thosein pelletor similar forms, ari

Losers indeclining seciai 3 - Articles of jewgllery and parts thereof, of precious metal or of metal clad with precious met... Winners in declining sectors
-15 T T T T T 1
-10 -5 4] 5 10 15 20 25
0

Annual increase of Jordan share in world exports between 2011-2015, %

Jordan is anetimporter | Jordan is & net exporter s Reference bubble | The bubble size is proportional o ITC
* for this product * for this product to export value Iée d
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chilled.
05Y, - 3003 Medicaments
consisting of two or more
constituents mixed together. saclall o gadl)
%°, 0104 Live sheep and goats. p&ﬁm‘ 2(Ja¥Y)
Asaliiall cileUadl) uﬁ
6109 T-shirts, singlets and

0 R J

23 other vests.

05, 7113 Articles of jewellery

and parts thereof.
0 ' . .
7o) » 0809  Apricots, cherries,
peaches incl. nectarines,
plums and sloes, fresh.
05), ¢ 8% 0.6 3004 Medicaments Y
consisting of mixed or
unmixed products. )
%Y, 8544 Insulated wire, cable rilaial) S a8l
"incl. coaxial cable". ug gl At
08, . 0709 Other vegetables, fresh dgaliial) cile Uadl)
o or  chilled  (excluding
potatoes, tomatoes,
alliaceous vegetables, edible.
%) vye- 9% 0.7 2510  Natural  calcium Y PR )

0 phosphates and  natural T ? -

aluminium calcium & ol
phosphates. ale Uaal)

%%, - 2809 Diphosphorus 5 ) saial)

pentaoxide; phosphoric acid;
polyphosphoric acids.

057, - 10% 0.8 YYy+¢  Mineral or chemical Y

° potassic fertilisers 1612 guad) o gl
0/ 3102 Mineral or chemical u-°' Cgalad)

Yok, - nitrogenous fertilisers 3 9h dial) cile Uadl)

- 58% 4.5 - 15 Cile Uadl) 4818

Aol gal) 3l dda A e ol cilsal) ; jaaal)

oany & il #las s il (%)) LSV daall e sacliall o sadll 3 saiul Jsaall jeka
A O Ay il il Ay JlEie Gaas agal sV Aol cilatidl s el clelia
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3 grd) O paliall Al ol i) Jidaill 13 ol aST agadl (e A pall Al o380 QliA i g
Sleal (e %58 5 90% JSi) ClUla £ sgiue o Ll g paal glhd Yo ST dlay A V)
ol e Jills s £ (s e 4y paaill e il cileUadll 4818 a5 (s e ol sall <l jaba
I e elaall Cady ¥ ands Jdaill () LS odlef an S8 a0 ol Hlia "JUadl” 2sa g dagivsall (g
&b s Ll ol Wlla (ses8y ¥ 0l o saiiall 6Y 58 ) <"Potential Champions ¢ slisall
zoan 8 LSl "Jleef A" e Jiiaal) (8 SIS ) ganay o) Sy S8 (V) 5 A0 sl
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Slie s yall 5 lacll 48061 w53 HUal 8 50 4e sanas

e gty Al e AlaY) 4 5 ladll Jidas 8 SUE gl

el Llla 2l 5 jlail O L

Tomld) (o sl () aall s 58 L

opalill &l jaba JSaa A i 5 5l dapha o W

€A (o paall Jall) aans 5 LI (e Bapaa 40alS ¥ Lae 4yl lllia Ja

Y1 e Glhan casiall Al <l LYl oY) G Al Al A el clEdall Julas o i
ol byl s 8 @l )Yl (Country) Asall s 8 oo )¥) jlas &5 (Home & Search)
S (g sie e cllall 5 Jladl) o WS el (Product) dalull A4 & 5 ae o(Partner)

(Trade Indicators) JLial 5 cddal )l &y jladl) Jay) 5,11 ALl (S dsle 3 ) gua elac Y

" see: Rojas-Suarez and Thomas (2006), Barbados: Meeting the Challenge of Competitiveness in
the 21st Century, P.155.
2 ITC (Nov 2014) Trade Map User Guide.
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Monthly, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search Data Availability Reference Material Other ITC Tools More

O Login [EEED

Product | TOTAL - All products ~
‘ ) World @ Country |Jurdan V| Country Group |Nune v‘
‘ Partner [United Arab Emirates ~| Partner Group [None ~|
&|  oherciteria [Exports V| [Trade ndicators V| [by product V| [Al the same level (2 digils) V|
Bilateral trade between Jordan and United Arab Emirates in 2016
Product: TOTAL All products
ST RS 0000 SCEREER
Download: @E F- | = Rows per page | Default (25 per page) v

Trade Indicators EEg ~
Jordan's exports to United Arab Emirates United Arab Emirates's imports from world Jordan's exports to world

Annual Annual Annual

——— = . Equivalent ad = - a A
Product Label (4 ] in growth in Share in valorem tari Value in growth in Share in Value in growth in Share in

value Jordan's a value world —= e value world
pplied by 2015, USD 2015, USD
between exports, SBETE betwy i

een between exports,
20112015, % J:# thousand | 59142015, thousand | 5544.2015, %

D
thousand¥

%, P31 %, p.a, 1 %, pa. 1
TOTAL Al products 376,326 6 5 -y 4 - 7,832,977 0 i}
or Edible vegetables and certain roots and tubers 106,111 10 20 0| =€ 2 |-y 526,336 5 1
30 Pharmaceutical products 44,813 g 7 0| 0|y 635,011 2 o
Electrical machinery and equipment and parts
a5 thereof, sound recorders and reproducers, 41,742 27 15 0| =€ -y 286,679 -2 0
television . . .
Edible fruit and nuts; peel of citrus fruit or - q
03 elons 18,368 16 9 0|5 1360090 4 2| -Gy 195 476 7 0

1ot gl (s g o Ay o) jal Al (g smg il Uil Jsas
& Jlaall Lea i A S jeall 4o il e Lo La) <l Je¥) ) oY) <l psla <l ydge )
(i)Y Agaladl il jaball e il ey
(Jl.d\ e Sl )l Dl g Gl pdisa Y
allall U 2 5¥) &l < ji5a Y
255 :(Indicative (sl siu o8 S) cpaldl ¢ Potential Trade diSeall 5 ,laill 4o ¢
LA T gia e Jalal Al 8 Jasd

Y Glay ghea g alladl AV 2 531 &) jabea (o Liall Al aaat JOA (e andiald ACaal) 5 el Aol
S oY) Gl patay Aulie Gl ol 3 lasll Aladl) Al # pha g cama piie fplad e alladl (e

Ca éJl,;“dt Sl pad) il ghaa Pﬂ.ﬂ‘ & a3 galf Q\JAM]&J\M\ O S Al = diSaal) 5 jlal)

() ) A2l o pohac) gladl 5t — [l
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cw Complementarities JalSall las g Gl (apdidil Jadd (gLl i) s aledl aSI jhgall 13
oY) il Jiay 55 ecpald) Co A el CEall y ghai C¥lae ppand 8 (33U Adals Jiay g (il
ciiall feladll (he A HLa¥) Gl siiall s gl Hiadll o Ga)Y) o) s sed b ladll UIKY
i gra Sty (ZUWY) s Jae & lBlial) Al Jd e el Gligae le L (i jidy g
Jall) il gra e g (5 laill Al B gaall 3252l (g (Slganall 31 531S) ey 530 U8 e allal
D bl 1 81 (Gatl) dpnia il i1 a5 ssadl el 4S5 Adlual) axS 5 AN (5 kel

la) i3y sda paa Jalul) chlilSal Al

Al S Cilara s VT 5 450V 5 de ) 3l clainall o g ) @l ol 5l o iy coDle) Jsandl (s
Ayl 5_all 5 jlal) Aidaie Al Can Aa )Y wdudl e @l V) Ll A jea il se 2a 5 Y 4l
LA T oilA (5 stue e Aay lall Gty Lagl o)W1 ) <l YT ol dad 5o cangy s s )

A Bl JalSie cale e Juans SV -Dlis

alall Clelan¥) aladinly ¢l g0 G SN g jladll JalSill (5 AT ) ydie GELEN o ludal (Says 128
ALES pdse Jie o ladll il dda iy 3kl A s Leagt ) Aelud) Gl sl 5 il jobiall
.Trade Complementarity Index 3!l (38 & y&sas Export Similarity Index <i_slall
Sle Talaie ) Lpluia) Sy oS3 cdda il Jlan Gaca 40l 5 ) gmy 30500 e daled) ) y3sall ol
Sl Ama L 8 a2 Gluial) Sy A jlall 8 dalia) 5 jladll clelaal alall iyl
Cpaly C AEa) il 13 Lagd @l aleal) Al pdge (s Niad ol ohail) daglia (i i Badxie <Ol sidl
O3k A8l af (Cpaldll b o aliall JSha 4l Ala ) Al ol 5 )il 8 bl A0 Lo € ) Jaad

STkl JSta s Al ) JalSs

GV A 4Saalisy () gead olaily Lo 5 g & el (3) ges) A 3 sl

Ay olas Jy ol paaill clelasll  claiiall aysii (8 jeanid ¥ gaba®V] gl &l ol el
gl e 5aaY) e sl g dalall (Aagiall Jall) Ay pacaill Gl sul) ao il Baely a B e Caalll
LS smd) 138 g pdal Byl Yie dpasiy Hlalde Jimg Las S duas o (are (B5m dbep Alls 30 3
el e laY dage b glaa Blsal BT Alla & @l jaliall ) pal) a gl ) dalall ol 3

el (5 pudl (8 llal) gai sl Al b gl (R gaad) 5 1 all Bl snd) an | A5e 03,Y) Als 8 )
Ay Al Al 8 0 )W) s o8 dgalad) ol paliall s s A N dadially faw ()Y Al Al )l
Juiyl s Trade Indicators L) (e haxaai & ¢ oa LS &y (o jladll ¢l il 5 daludl Joa il lall

Al Clelian) aiga Taaaiy (UNCTAD US55V Aty solaall saaidl asd) aise delaie jig 7
International Trade ~ Data Center i) 33ala 5 ) siay 5 ) 5Saall 4501 5 jladll Ol )li5e 44S UNCTADSTAT
(Warrad , 2013) kil ¢lai€ s (50 ¥ G Al <l ydisall 03¢d ddee Alla e ¢ 3L Trade Indicators a
36




O 83 shwall Jall alida 40l /Gy Jsaa o Jianid By Country _uas L) dasall U
d).ﬂ\cﬁd:\:u.ljy‘Q\JJLA\@JPQELA;\CA(Q\A\:\JLQJP)&}EA:\MP])Y~\° (‘L‘;QQ‘JJY‘
Al dala & pdise Gn e Aia V) @l jalall sl (e Jsall 0da Ganas s Ja¥) sl b gad Jara s

2oL e e LeS Baae
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7,{ l _l_ U Trade statistics for international business development W

Monthly, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search Data Availability Reference Material  Other ITC Tools More

Product | TOTAL - All products Y
| OWorld ® Country [Jordan v Country Group [None v
| Partner |A" V‘ Pariner Group ‘None v|

ﬁl other criteria |Expons V| \Trade indicators V| |ny country V| \Direcldata V\

List of importing markets for the product exported by Jordan in 2015 {
Product: TOTAL All products
Jordan's exports represent 0% of world exports for this product, its ranking in world exports is 93

Graph Companies

Download: @@ = ‘ = Rows per page | Default (25 per page) v

World 7,832,977 -12,641932 100 0 -7 100 -2

United States of America 1,445 605 185 521 185 9 9 1 14 1

Saudi Arabia 1,162,551 -1,898,533 148 15 12 28 1 6

Free Zones 842,909 740,118 10.8 5 3 124 0 6

Iraq 749,534 748,558 96 9 -42 59 02 3

India 590,543 25,076 15 8 ] 13 24 -4

United Arab Emirates 376,326 -466,693 43 6 13 19 14 4 N
- T R ™

—

33 ) sicaall (31 guY) S JE Ol el g aigll g (3 yall g 00 gaad) g sastall LY Sl o) oDlel Jganll jelay
Ohandd g )l S5 all &y Sl agdly YoV 0 ale 0 )Y (e

A V) Ll b joball 8 jaadl ) sill dial )l 5 ) saally AaladU bl o gus il Ailaina) Sy s 128
& Graph sl Jaiud) b 3ol o3a a5 (as Jilas ae (020N Gy_paadl (31l ST Tyaas)
Gouw Yo Sl Lalliad (aiS Lﬁﬂ\ ‘;JL”\S\ Sl PRI elasd «(Drop-down List Adacaddl a4l
Yoveale 8 o, s s

GBlsnd oy Gpand A (G Yoo ST) 0200 & il (31 sul) o0 sl Sl JSE) andy
((Azalall dusedl) Ol gl JOA allall il sise sad Jane Jans gie Jiag) Jaalill Jadll (358 o ASaliny
Ladl el Taall e 2 (50 S 4y ppacaill (31 gut) alaee o) Laadli g Jadd) 138 52 a5 Adagla (3) gl
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|Bubble graph on Jordan export growth vs. partner import growth V| FS Q A
.
From to Countries | Update >
Growth in demand for a product exported by Jordan in 2015
Product : TOTAL All products
10+
Qater—@) Dynamic markets
Free Kuwait
United Arab Emirates . < “Saudi Arabia @ .
5 A‘«Igefia Egvpt— ChinBahrain - %
Iraq
0 Lebanon \ [“Palestine, State of
India / - Scale : 3 % of world imports
= e Growth of world market for the selected product - -2
s .,) Unied il Aarica M i A
5] ) _ sr2el” Turkey ~Sudan (North + South)
-10]
15
-20 4
Syrian Arab Republic
25 Declining markets
2 T T T T T 1
-30 -20 -10 0 10 20 30
nnual growth of Jordan’s exports to the partner countries between 2011-2015, %
Jordan export growith to partner Jordan export growth to partner Reference bubble | The bubble size is proportional 3% 1'7C v
< Partner import grovh from © > Partner import growth from to the share in world imports %
the waorld he waorld of partner countries fo
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Guitall alaill e QLA T (5 ghue e dalu o 500 laaxe §5a Agall o2 (1 jpaaill 3ac) gl aldl (e dpoal) lllia o) o
Axd gall 3 yal) 5 jladll Adle) Jla A lgale 2SI Qllall gaig aas g8 ) 5 03,00 3 aUall Al & jaall julaa &l 5 (HS)
el o

38



(Market Access Map®©) Gl s« ) Jad) 4da ja

O Ulal Y M o) sl )oY ulaa (e Lol T jlina Lealiail 5 31 gu¥) ) el Sl yiiny
ASealinny sl aaall Carglunall (5 suall & 3 st o 5 5_alall Ayl Ui 3all 3 )3l 41 sal) el
g pa il gae i ¥y Ll s it Canginnal) (3 smdl 05% o ama J el aadl ol pall
anall (3 gud) SN G50 Jsad o(Auid sl dpadaii o) Auld ) A8 jen e ol A jen lST o) s
¢ siuall g jacaally daadiY) g duida gl Ol jabeall Al Gl Jig 3 ea) ) Madll 3 s
Clel a¥) 5 48 janll 48 paill (5 sine Jsa Sl slaa ¢ g jlaill (i slaill (83 )85 43] sall 3 jlaill Jlaal
(sl Ay L jlie g dame aly (A4S jead)

@jﬂ\ 3)\;31\ &J\A é}A d)\é %) aadidll :\LJM\ Y Cﬁy Glf— dPAM USAJJ
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B~ B - 1 @ v Pagev Safetyv Took~ @ @ G

3% 11 TRADE MAP
A Trade statistics for international business development
Monthly, quarterly and yearly trade data. Import & export values, volumes, growth rates, market

9

Home & Search Data Availability Reference Material | Other ITC Tools More o (R English v
Trade Map provides - in the form of tables, graphs and ma| Market Access Map ance, international demand, alternative markets and
competitive markets, as well as a directory of importing an

Trade Map covers 220 countries and territories and 5300 f 'nvestment Map lem. The monthly, quarterly and yearly trade flows are
available from the most aggregated level to the tariff line le| Standards Map

Trade Competitiveness Map

Procurement Map

[service [EME]  @single OGroup  [1oTALAl| ITC Market Analysis Portal X i Advanced search

® Country O Region [ X i
[ Trade Indicators ] [ Yearly Time Series ] | I | [ Companies
Concentration and average distance in 2015 ( importing markets in 2015 Growth of countries' imports
Imported product: TOTAL - All products Product: TOTAL - All products Product: TOTAL - All products
Chi J 0
5 5 United States of America
- Japan e Y
y y, Hong Kong, China ~ @

United States of America ins -10 United Kingdom @) China

4000 { France Hong Kong. China b v France ‘
‘ United Kingdom 2 15 @ ¥ )
K azil Ge
3000 e

il 5K i 312V 038 (WWWW.macmap.org) o siall JMS (e b il Lele Jsaall Lyl (S
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File Edit View Favorites Tools Help

i v B) v 0 & v Pagev Safetyv Took~ @~ @ K

" Logged in as HOMSI, Mr. Jamal
L 1'TC MARKET ACCESS MAP My accoun

ls Improving transparency in international trade and market access ogen

[Engllsh \l]
Quick search ¥ Advanced analysis ¥ Raw data download ~ Country analysis Options ~ Support materials ~ Other ITC tools ~

'

Find tariffs

Find non-tariff measures | new |

Find trade remedies
Trade agreements and Rules of Origin

Want to learn how use Market Access Map? Watch our video
tutorials

= A company involved in exporting or importing s Market Access Map Introdud
- Atrade analyst or researcher o .

. Atrade negotiator $§ ITC MARKET ACCESS MAP

Compare tariffs re

Market Access Map provides six modules for retrieving, analysing and downloading information on tariffs, trade and non-tariff measures (market
requirements). To start, click on the link below to access Find tariff sub-module or use the menu above to access other types of data

>>> START USING MARKET ACCESS MAP NOW

Information included:

Market Access Map offers current and historical data on

General, MFN and preferential tariff rates

Other non-tariff measures (market

applied by more than 200 countries and requirements), e.g. technical
territories requirements and conformity
0 Www.macmap.or,
« Applied tariff rate quotas, including quota assessments
contingents and administration methods « Final bound tariffs of WTO member
- Trade remedies including antidumping, countries
hitps//www.macmap.org/Ma nogoZ v

Osil Cu il Aaiadl da )Y A, Jea V) Wi il cFind Tariffs e odll eYh fal
aaad ¢ sSall oAl el sl e Sl A pdlS il ) aail) b 5 il oS4
L o5 3 jaadll Agall 5 (Llef ol Glla 1 G siue o) ziiall Jay sl anl s 4l 5 5 ) sivall 450l

Proceed _)

File Edit View Fevorites Tools Help

B~ B v & v Pagev Sefety~ Toos~ @~ & B
\ 3 Logged in as HOMSI, Mr. Jamal
241TC  MARKET ACCESS MAP
,\ Improving transparency in international trade and market access s agout
English E
Quick search ~ Advanced analysis ~ Raw data download ~ Country analysis ~ Options ~ Support materials ~ Other ITC tools ~
Home > Quick search > Find tariffs

Find tariffs
Video tutorial

User guide
Search here for applied tariffs (Most-Favoured-Nation tariffs (MFN tariffs) and preferential tariffs), tariff rate quotas and their ad valorem equivalent

(AVE) applied by an importing country to one or all exporting countries
Importing country:* Saudi Arabia v

Year:* Latest available: 2014 (ITC ¥

Product:* & W National tariff line code

2ans under conditions that do not lead to deterioration of the oil ~

Exporting country: Jordan >

Proceed>>
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Trade Performance HS : Exports of Jordan (2015, in USD thousands)
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Exports in Exsl:woarr'i gfs 5;%2?2 g;; gﬁm ‘c:: S;;m \an world word share in Number of  fop 3 Share of (SBpae\glsas“:amn Specialisation
Industry I total d v (% I o exports in exports in world exported exported top 3export  Net trade Index / RCA Lafay Ind
value e(i(go its (%) :;pro its (%) \pfaau)e( ° ;oau)me( ® value (% volume (%  exports (%  products products markets (%) Ig dgi) (Lafay Index)
o o p.a) pa) p.a.) (%)
+/ 00 All industries + 7 832 967 100,0000 0,0500 0 -1 2229 244 441 -12641978
61 Articles of apparel. accessaries, knit or
i Spoﬁm'es of apparel. accessories KNILOT o 4317614 15,8200 0,5900 9 5 2 2 7 4 97.1 950 1037541 125 6
+ 31 Fertilizers + 825637 10,5400 1,3600 -9 -5 2 -4 15 98,5 59,0 779 859 285 4
+ 30 Pharmaceutical products + 635011 8,1100 0,1300 2 0 1 0 1 18 97,4 428 92 265 27 2
25 Salt, sulphur, earth, stone. plaster.
*| ime and cement + 601597 7,6800 1,4200 -4 0 -2 0 -2 27 97,2 17 559 470 295 3
;) QLEdible vegetables and certainfoots 5 526 342 67200 0,8000 2 3 2 2 1 30 822 567 419196 16,8 2
and tubers
28 Inorganic chemicals precious metal
* Compound. isotopes + 331952 4,2400 0,3100 -2 4 -5 -1 4 52 747 68,8 263327 6,6 2
+ 39 Plastics and articles thereof + 316 394 4,0400 0,0600 9 6 0 3 8 90 38,6 51,8 -458 571 1,2 0
£4 Bollers_machinery; nuclear reactors,
T E::B"”ers machinery, nucloar eaclors, | 297 292 3,8000 0,0200 1 2 3 3 318 425 69,7 -1340534 03 2
+| 85 Electrical. electronic equipment + 286 672 3,6600 0,0100 -5 1 2 -3 -7 164 56,3 60,7 -864 930 03 -1
+ 01 Live animals + 204185 2,6100 0,9600 15 1" 0 1 15 9 99,2 98,4 -11 667 201 1
, v
|2, 08 Edible fruit nuts, peel of oitrus frut meml el e o 7 = 5 a - ol angnes in o
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[Exports v [Kuwait V|[2015 V|  Display Settings b siqe orerocessing  Graoh  Country Metadata  Exportin B vecuse  Tommcarnons
Trade Performance HS : Exports of Kuwait (2015, in USD thousands)
Exports as Exports as Growth of Growth of \’Gv(r):')-l\glh i ﬁg:l‘g‘h o Sr:gren?nm Number of S]T)a:r’e o Share of Specialisation
Industry 5—_:‘[:;"5 n (imsah‘are of ‘?vgngre of sgﬁf’e"?)/m sglpuon’;‘: (”;/ exports in exports in world exported exported top 3 export  Net trade f?g:(sjsgc A ipa?;‘a:ﬁgggc
exports (%) exports (%) p.a) ° pa) ° value (% volume (% exports (%  products products markets (%) Index ) y
- - p.a) pa) p-a) (%)
+ 00 All industries ¥ 55160903  100,0000 0,3300 14 5 2353 87.3 91,8 23254 507
¥ zZCM'”e’a' fuels, oils, distilation produets. 5 4q 445 521 89,0900 2,6700 16 5 13 0 3 15 98,0 99,9 48050232 80 41
+| 29 Organic chemicals ¥ 1519844 2,7600 0,4200 15 3 0 18 31 87.5 76,3 1302422 13 1
+ 87 Vehicles other than railway, tramway + 931673 1,6900 0,0700 24 18 1 0 23 59 67.8 57,6  -3826 200 02 -
+| 30 Plastics and articles thereof ¥ 830 245 1,5200 0,1500 -18 0 3 -18 86 86,2 43,1 63 808 05 0
7 84 Boilers machinery. nuclear reactors. 343 009 0,6200 0,0200 24 2 3 26 314 56,4 542 3520 366 01 5
¥ 31 Fertilizers + 262 599 0,4800 0,4300 -12 5 2 7 7 100,0 74,9 251463 13 0
+ 99 Commodities not elsewhere specified |+ 214781 0,3900 0,0400 4 1 100,0 433 166 220 0,1 0
%) | LLPearls. precious sfones. metals. coins. | 188636 0,3400 0,0300 7 1 o 6 15 99,6 907 1210824 01 2
T 2:"?]2“”rzg’fc“t°;5e:""s honevy. edible T 159 990 0,2900 02100 19 2 2 21 25 487 857  -467 986 06 4
animal product nes
+ 85 Electrical, electronic eguipment + 157 496 0,2900 0,0100 -10 -15 2 3 -12 187 50,5 725 3387027 0,0 EA Y

eidy e A Jeaall e Jeand (LWl ydise) Aol L) all Caua o3le] 4 580 cileluall cag yiy g
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Exportsas  Exportsas  Growth of Growth of vag%Ah o ggﬂgth o g—‘;]rgrwél?nof Number of tSQt;age o Share of Specialisation
Industry \lf_;(‘z(;m n i:':‘are of ignsm of 3:%;"(5‘,/'" %l"uﬁ (‘E/ exports in exports in world exported exported top 3 export  Net trade I(Edaéass n Sus;:\al‘lnsgggf
° ®  value (% volume (%  exports (%  products products markets (%) Y
exports (%) exports (%) p.a.) p.a) Index
p.a) pa.) pa.) (%)
T 276’\”'”9"5' Tuels. oils. distillation DroduGts. 5 49 145 521 89,0000 26700 16 5 13 0 3 15 98,0 990 48950 232 80 41
+| 29 Organic chemicals + 1519844 2,7600 0,4200 15 3 0 18 31 87,5 763 1302422 13 1
+| 31 Fertilizers + 262 599 0,4800 0,4300 -12 5 2 7 7 100,0 749 251463 13 0
T JVLG"Q:“"IME;""““S matt, starches, inulin, | e 44377 0,0800 0,2600 33 a7 0 3 34 12 99,4 963 25243 08 0
04 Dairy products, eggs, honey, edible
% ZDany products, eqds. honev. edble 5 450 9gp 0,200 02100 19 2 2 2 2 487 857 -467 900 06 4
animal product nes
+| 39 Plastics and articles thereof + 839245 1,5200 0,1500 -18 0 2 -18 86 86,2 43,1 63 808 05 0
+| 70 Glass and glassware e 82426 0,1500 0,1200 3 -30 E 0 2 32 90,8 603 79 379 04 0
20 Vegetable, fruit, nut, etc food
C 295‘/;:“‘23': fruit, nut. et food 7 64 040 0,1200 0,1100 4 1 1 4 43 69,3 692  -180244 03 0
+| 91 Clocks and watches and parts thereof [+ 51031 0,0900 0,0900 68 4 65 21 81,8 923 -208567 0,3 0
+| 87 Vehicles other than railway_ tramway [+ 931673 1,6900 0,0700 24 18 1 0 23 59 67,8 576 -3826200 02 5
+| 38 Miscellaneous chemical products + 93 688 0,1800 0,0600 26 2 2 28 27 174 527 295704 02 0| v

Al Ll o) pUkY diew Laadt alall dudll Ul s Ll Jgia il dags (Ll
VG i 5 s A o Ryl a1 WL (€0 el oS sl (0 %1 s e (2700)

ntracen.org/TF

File FEdit View Favorites Tools Help

Bi v B) - (2 dh v Pagev Sofety~ Tookw @ @
{ Trade Competitiveness Map 1 &
— Analyse country and product competitiveness with trade flows
[ Trade Performance HS ' Consistency of Trade ' Trade Per Index |
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Trade Performance HS : Exports of Kuwait - 27 Mineral fuels, oils, distillation products, etc (2015, in USD thousands)
e o T L

Exportsin 2% sl exports in  exports in > Structural (Balassa Specialisation
Industry total world world exported  exported  export Net trade . %

vallle exports  exports "aa""f % "°;”)’“° (% exports products  products  markets  erformance :"‘:9’” o 1 Index)

(%) (%) ¥ 3 (% p.a) (%) (%) ndex )
= Emerging

2709 Crude petroleum oils 34142676 61,9000 4,3900 16 2 0 1 100,0 100,0 broduct | 34 142676 132 29
2700 Al industries in sector 27 49 145 521 89,0900 2,6700 16 5 3 15 98,0 99,9 Snail 48 950 232 8,0 41
2704 Coke & semicoke of..coal, lignite, peat; retort carbon 135 024 0,2400 2,5900 1 100,0 78,9 134 413 8,0 0
2710 Petroleum oils, not crude 12986051 23,5400 2,1200 15 16 5 S 100,0 100,0 Snail 12 844 797 63 1"
2711 Petroleum gases 1856 503 3,3700 0,6400 13 6 3 100,0 100,0 Snail 1856 231 1,9 2
2701 Coal; briquettes, ovoids & similar solid fuels manufactured from coal 24 635 0,0400 0,0300 3 100,0 100,0 14 949 0,1
2715 Bituminous mixtures from..natural asphalt, natural & petroleum bitumen 343 0,0000 0,0100 27 48 1 100,0 ogg  Traditional 837 0.0 o
mineral tar, product
2713 Petroleum coke, petroleum bitumen & other residues of petroleum oils 253 0,0000 0,0000 -41 29 1 100,0 100,0 Snail -434 0,0 0
2707 Oils & other products of the distillation of high temp coal tar etc 21 0,0000 0,0000 1 100,0 100,0 2351 0,0 0
2712 Petroleum jelly; mineral waxes & similar products 0 0,0000 0,0000 0 0,0 0,0 5328 0,0 0
2703 Peat (incl peat litter), w/n agglomerated 0 0,0000 0,0000 0 0,0 0,0 3025 0,0 0| v
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[Exports V| [Kuwait v|[27 Mineral fuels, oils, distillation products, etc V][2015 |  Display Settings »  evport i 28 ysor ude  Tochnical Notes
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Trade Performance HS : Exports of Kuwait - 27 Mineral fuels, oils, distillation products, etc (2015, in USD thousands)

Exports as a Exports as a Growth of Growth of Number of Share oftop 3 Share of top 3
Rank Leading partners Exports in value  share of total share of world  exports in value  exports in exported exported export markets  Net trade
exports (%) exports (%) (% pa) volume (% p.a.) products products (%) (%)
0 Waorld 49 145 521 89,0900 2,6700 -16 5 15 98,0 99,9 48 950 232
1 Areasne.s. 48 978 760 99,6600 2,6700 -16 3 4 98,3 48 978 436
2 United Arab Emirates 57 618 0,1200 40 44 5 100,0 33 491
3 Qatar 36 436 0,0700 178 2 100,0 36 434
4 Egypt 18 954 0,0400 2 100,0 14 458
5 Saudi Arabia 15 535 0,0300 39 5 99,9 11 565
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[Exports V(29 Organic chemicals V| [Kuwait V|[2015 |  Display Settings » smonmlﬂ User Guide  Tochnical Notes

By Industr By Partners
O] y O
Trade Performance HS : Exports of Kuwait - 29 Organic chemicals (2015, in USD thousands)
:’;‘:;rr‘z gvs S xs%ce’arr‘s gfs Growthof  Growth of sGhrgxz‘no' Number of ‘Solga;e o i’;a;e i Specialisaton
Exports in exports in  exports in b Structural (Balassa Specialisation
Industry value ‘e‘;‘gl) e :’;’;’;’ ', value(%  volume (% ;“gf i ﬁ:‘ggﬁg g:gg\:‘c‘:‘s’ z‘;ﬁg‘v Performance 'Nett@0® iy RCA  (Lafay Index)
(%) (%) pa) P:8:) % pa) () ©%) Index ) +

2904 Hydrocarbon derivatives, sulfonated, nitrated 395 777 0,7200 25,7600 2009 2003 2 100,0 84,8 Star 395284 72,0 0
2905 Acyclic alcohols and their derivatives 834 174 1,5100 3,1900 1 13 7 3 100,0 79,7 E"‘pfgg:;‘g 822 542 9.4 1
2902 Cyelic hydrocarbons 288814 05200  0,7300 635 642 3 100,0 776 [”;ﬁ;g:‘(f{ 192 106 22 0
2900 All industries in sector 29 1519844 27600  0,4200 15 18 31 87,5 76,3 E’gf;g:;‘cgl 1302 422 13 1
2942 Organic compounds, nes 331 0,0000 0,0200 a7 50 1 100,0 99,7 E";fgg:j‘g 1646 0,0 0
2915 Saturated acyclic monocarboxylic acids & their derivatives 237 0,0000 0,0000 1 100,0 100,0 -1797 0,0 0
2936 Provitamins&vitamins, natural/reproduced by synthesis 148 0,0000 0,0000 26 28 1 100,0 953 E"‘pf{;g:’j‘f' 10 857 0,0 0
2903 d of h 87 0,0000 0,0000 -10 4 3 100,0 100,0 Snail 19 477 0,0 0
2909 Ethers, ether-alcohols, ether-phenols & peroxides & thier derivatives 80 0,0000 0,0000 2 100,0 100,0 11726 0,0 o| g
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3 shadll oda Bale) A3 @lld aay LSV Cilelhadll Maa3 5 (Redo) L) Ao bl g duw )
Lelilas o) yall 5D cule Unll el

Q @ @ http://tradecompetitivenessmap.intracen.org/TPIC.as) O + & é:i?
Trade Performance Index (by Sector): Jordan (2015) o]
Indicator's Description F.::u"e;m E;ﬁ:)m od ((ifh:lli;:s\s :;mels Rzm:’g ?F‘!::ll‘?g
N Number of exporting countries for the ranking in the sector 178 156 128
G1  Value of exports (in thousand US$) 1,074,847 2,275,337 1,406,818
G2  Export growth in value, p.a. (%) 6% 54 -3% 83 T% 23
General Profile G3  Share in national exports (%) 13% 29% 17%
G4 Share in national imports (%) 10% 1% 2%
G5 Relative trade balance (%) -34% 0% 51%
G6  Relative unit value (world average = 1) 1.2 0.6 0.9
P1  Netexports (in thousand US$) -1,142,408 133 16,061 25 952,447 22
P2 Per capita exports USS/inhabitant) 141.5 65 299.6 70 185.2 52
P3  Share in world market (%) 0.15% T0 0.42% 78 0.30% 54
fosifion N2MBIOF s product diversification (N° of equivalent p ) 7 75 8 S 3 118
P4b  Product concentration (Spread) 75 83 "7
P5a  Market diversification (N° of equivalent markets) [ 105 15 26 1 115
P5b  Market concentration {Spread) 102 26 111
C1  Relative change of world market share p.a (%) T.2200% -0.9200% 4,9300%
C1a Compefitiveness effect, p.a. (% 1.4600% 86 -2.3700% 102 0.9200% 45
gﬁ:xm& 2MERON  c1hy  nitial geographic specialisation, p.a. (%) 0.6300% 18 44600% 14 2.3800% 24
C1c | Initial product specialisation, p.a. (%) 6.8000% 17 | -4.3500% 138 1.9100% 29
Cid | Adaptation effect, p.a. (%) -0.4100% 83 1.6400% 34 -0.2800% 34
C2  Matching with dynamics of world demand 96 74 105
A Absolute change of world market share (% points p.a) 0.0078% 3 -D.0011% 11 0.0118% 13
::';‘d;::talora included in P Average Index: Current Index 111 4 50
c Average Index: Change Index 107 9 3 (V]

o oal 13 Al 8 Jsaall JalS delasale) i odlel Jsaal) 2l ) 488 e # g s ¢ DU ;4B3adla
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Constant Market Share (CMS)
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Sector (2015 exports in US$ million)

Chemicals (US55 2275 m)

Clothing (USS 1406 m)

Fresh food (USS 1074 m)

Minerals (US55 629 m)

Processed food (USS 485m)
Miscellaneous manufacturing (USS 469 m)
Basic manufactures (US55 397 m)
Non-electronic machinery (USS$ 266 m)
Ele ctronic com ponents (USS 208 m)
Wood products (USS 204 m)

Transport equipment (US$ 190 m)

IT & Consumer electronics (US$ 106 m)
Textiles (US55 105m)

Leather products (USS 11m)

Trade Performance Index : Jordan - 2015
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Fresh Food Chemicals Clothing
Indicator’s Description
(Value) Rank | (Value) Rank | (Value) Rank
N | Number of e>_<porting countries 178 156 128
for the ranking in the sector
G1 | Valueof exports (inthousand | 4 574 g47 2,275,337 1,406,818
US$)
General
Profile | G2 Export growth in value, p.a. (%) 6% 54 -3% 83 7% 23
G3 | Share in national exports (%) 13% 29% 17%
G4 | Share in national imports (%) 10% 11% 2%
G5 | Relative trade balance (%) -34% 0% 51%
G6 Relative unit value (world
average = 1) 1.2 0.6 0.9
P1 [ Net exports (in thousand US$) -1,142,408 133 16,061 25 952,447 22
pp | Per capita exports (USS/ 1415 65 | 2996 70 1852 52
inhabitant)
Position
in 2015 P3 [ share in world market (%) 0.15% 70 0.12% 78 0.30% 54
for
Current | P42 | Product diversification (N° of
Index equivalent products) 7 75 8 86 3 118
P4b [ product concentration (Spread) 75 83 117
P5a | Market diversification (N° of
equivalent markets) 6 105 15 26 1 115
P5b | Market concentration (Spread) 102 26 111
C1 | Relative change of world market 7.2204 -0.92% 4.93%
share p.a (%), decomposed into:
Cla | Competitiveness effect, p.a. (%) 1.46% 86 -2.37% 102 0.92% 45
ﬁh":‘j”ge C1b | Initial geographic specialization -0.63% 118 | 4.16% 14 2.38% 24
ndex
for 2011 | Cic | Initial product specialization 6.80% 17 -4.35% 138 1.91% 29
- 2015
Cld | Adaptation effect, p.a. (%) -0.41% 83 1.64% 34 -0.28% 34
c2 Matching dynamics of world
demand 96 74 105
Absolute change of world market
share (% points p.a) 0.01% 33 -0.0011% 111 0.01% 13
P Average Index: Current Index 111 34 50
C Average Index: Change Index 107 9 3
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