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Module 1: Export procedures and compliance issues 

1.1 Export documentation 
1.2 Selection of Harmonized System number and tariff consideration 
1.3 Incoterms / international terms of transaction 
1.4 Negotiating a contract and meeting its terms 
1.5 Forms of payments 

Module 2: Export promotion and logistics 

2.1 Trade Financing/Export Finance Schemes 
2.2 Packing and Packaging for Shipment 
2.3 Transport and Freight activities 
2.4 Insurance including cargo insurance 
2.5 Containerization/Palettization of export cargo; Role of clearing and forwarding agents; 

 
Module 3: Export Facilitation 

3.1 Trade Facilitation Institutions (TDAP, PSEB, DEPO) 

3.2 Role of Commerce and Trade Officers in export facilitation 
3.3 Resolving Commercial Trade Disputes 

3.4 Cluster Development Concept 
3.5 Quality certification/ Compliance Certifications 
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